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Amadeus unveils next generation hotel distribution 
architecture 

 
• Distribution platform prepares hotel industry for new era in search, reservation and 

distribution 
• All hotel GDS operations now run Linux open systems technology  

 
Madrid, Spain, 10 December: Amadeus, a global leader in technology and distribution 

solutions for the travel and tourism industry, has completed the migration of 75,000 hotel 

properties onto a next-generation distribution technology platform. The open systems 

technology allows Amadeus to introduce new search capability and provides the 

foundation for even more advanced search capability in the future. Amadeus’ hotel GDS 

application now runs on the Linux operating system and uses OpenTravel Alliance XML1  

standards to enable more sophisticated interactions with other systems. 

 

Amadeus’ new distribution architecture immediately doubles the search flexibility for travel 

agents. Hotels are now categorised according to 100 separate attributes giving travel 

agents much more precision when matching a hotel with their customers’ requirements. 

This makes it possible to search for “hotels in France with a swimming pool”, for example.  

The flexibility of the new architecture also allows Amadeus much greater freedom to 

introduce advance search features as hotel distribution continues to evolve. Soon it will be 

possible to search for “hotels in Thailand which were rated highly by families”.  

 

Amadeus’ new platform also offers much clearer and richer display of information about 

available rooms. Hotels will be able to seamlessly distribute available room/rates, price 

and descriptions in whatever language the travel agent requests. For example, hotels can 

seamlessly upload a wide variety of information in different languages about room 

amenities, such as whether the room has an alarm clock or a coffee and tea-maker. This 
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information can then be displayed on the available-rooms screen so travel agencies can 

efficiently offer detailed descriptions of what a guest can expect from an available hotel. 

Simplifying this process makes it easier for hotels and travel agents to offer the information 

needed to ensure that the hotel experience meets the consumer’s expectation.  

 

Advanced search and more precise hotel information will become even more important as 

more hotel content is added to the GDS. There are now 75,000 hotels bookable in 

Amadeus and the company has added 10,000 hotels a year since 2005. And, as more 

independent hotels are brought into the Amadeus system, such flexible search will be 

invaluable in matching customers with their ideal hotel; opening up the “Long Tail” of hotel 

content2 and driving bookings, revenue and yield for hotels which are distributed through 

Amadeus.  

 

Today’s announcement is the largest of a number of Amadeus initiatives to enhance its 

distribution system for booking hotels. Amadeus is currently piloting a new user-interface 

to maximise the hotel selling process for travel agencies combined with the best elements 

of consumer booking interfaces. This will be on the market in 2008. A Best Available Rate 

programme gives travel agencies the confidence that the rates distributed by Amadeus are 

at least as competitive as other distribution channels. The company is also piloting 

Amadeus Worldwide Commission Manager, a solution which tracks all the commissions 

that are due from participating hotels to travel agents.  

 

“With more than two billion people checking-in to hotels each year – more even than the 

airline industry – the hotel industry is one of the world’s biggest in terms of transactions 

processed, but the industry’s IT processes remain fragmented and unready to cope with 

the enormous increase in transactions as more hotels are booked online,” says Antoine 

                                                                                                                                                                  
1 The OpenTravel Alliance is a non-profit organization working to establish a common electronic vocabulary, 
represented in XML format, for use in the exchange of travel information. XML is a format for structuring, 
storing and sending information. 
2 [Suggest you move footnotes to the end, as having it here splits up the Notes to editors]The “Long Tail” 
was coined by Chris Anderson, editor of Wired magazine in 2004, to describe online business models of 
companies like Amazon which sell a far greater proportion of niche products than traditional retailers by 
making use of cheap distribution and advanced search and recommendation techniques.   
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Medawar, Managing Director, Hospitality Business Unit, Amadeus, “Today’s 

announcement is a major milestone in the roll-out of Amadeus’ next generation hotel 

platform which we will launch in 2008 and is designed from the ground up to help hotels 

reduce costs and increase revenue by centralising their technology infrastructure and 

preparing their businesses for the next wave in the online evolution of the travel industry.” 

 
 

- ends - 
 
Notes to the editors: 
 
Amadeus offers a full range of technology and distribution solutions to the hotel industry. Over 1,000 
properties in 35 countries increase their revenue by 4 – 8% using Amadeus Revenue Management System. 
6,700 hotel properties in 75 countries use Amadeus Property Management System and more than 75,000 
hotels distribute their rooms to a global travel-buying market though Amadeus’ distribution solutions.  
 
Amadeus is the chosen technology partner for providers, sellers, and buyers of travel. The company 
provides distribution, IT and point-of-sale solutions to help its customers adapt, grow and succeed in the fast 
changing travel industry. Customer groups include travel providers (airlines, hotels, car rental companies, 
railway companies, ferry lines, cruise lines, insurance companies and tour operators), travel sellers (travel 
agencies) and travel buyers (corporations and travellers). Solutions are grouped in four solution categories – 
Distribution & Content, Sales & e-Commerce, Business Management and Services & Consultancy. 
 
Amadeus has central sites in Madrid (corporate headquarters & marketing), Nice (development) and Erding 
(Operations – data processing centre) and various regional offices, including in Miami, Buenos Aires, 
Bangkok and Sidney. At market level, Amadeus maintains customer operations in 76 countries covering 
more than 215 markets. The company is majority owned by WAM Acquisition, whose shareholders are BC 
Partners, Cinven, Air France, Iberia and Lufthansa. Amadeus employs over 7,600 employees worldwide, 
representing 95 nationalities. Amadeus’ revenue for the six months year ended 30 June 2007 was EUR 
1,534.1 million. 
 
More information about Amadeus hospitality solutions are available at: www.amadeus.com/hotels 
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Amadeus Media Relations 
Corporate & Marketing Communication 
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