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Amadeus launches next generation leisure travel solution 

• Launch customers Area and FTB expect to grow leisure travel revenue by more than 
30% in 2007 with the new solution  

• Dynamic and virtual packaging of hotel and air content allows agents to present 
proposals much faster and boosts the profitability of the leisure travel sale 

• Solution integrates local content and travel agent’s negotiated content  
 

Madrid, Spain, 31 October: Amadeus, a global leader in technology and distribution 

solutions for the travel and tourism industry, today launched a new generation, multi-

channel solution for the distribution of leisure travel content. Amadeus developed the 

solution with Area Travel Agency  and Finland Travel Bureau, two of Finland’s three 

largest travel agencies. The two agencies, which will also be the solution’s first customers, 

are both owned by the Finnair Group. Amadeus is currently in talks about this solution with 

other potential customers around the world.  

 

Area and FTB currently focus mainly on business travel but with leisure travel set to be 

one of the key growth areas in the travel industry, both agencies needed a solution that 

could move them towards a merchant model. The Amadeus solution will support their 

focus on selling leisure content and drive revenues by helping agents sell the highest 

margin package which fits the customer’s needs. The Finnair Group and Amadeus have 

been working in tight partnership and put in place a joint vision for the development of a 

long term solution. 

 

The solution provides large travel agencies with a single search and display interface for 

all leisure content including multiple tour operator packages, hotels, scheduled carriers, as 

well as local or private inventory. The content is the same for travel agents, call centres 

and online channels – ensuring a consistent offer across all channels. The solution draws 

content from a range of sources and integrates it into dynamic packages and virtual 

packages, which are governed by business rules, giving the travel agency more control. 
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Merchant capabilities allow the travel agents to add an additional mark-up on each travel 

component thus improving revenue management. The Amadeus team of consultants 

ensures that this solution is adapted to the specific needs of each indivivual customer.  

 

“This solution will help us stay at the cutting edge of the online market as well as 

strengthen our branch office strategy. This will also strongly support our own production by 

providing a common and integrated inventory and packaging tool. This multi-channel 

distribution model will enable us to effectively and flexibly aggregate different sources in 

order to produce easily comparable holiday offers. This will give our agents the ability to 

serve the customer better by finding them the right holiday for their needs, quickly and 

easily,” says Mr Jukka Näräkkä, Managing Director of FTB.  

 

Mr Juhani Suomela, Managing Director of Area is enthusiastic about the growth prospects 

offered by this new solution, “This new leisure travel solution which is fully integrated with 

other Amadeus products will help us to increase our profitability considerably. This 

outstanding technology, with its dynamic pricing model and dynamic inventory which 

together ensures the best price with availability for a given time, takes us to a new era of 

producing package holidays. Indeed we expect to achieve an as-yet unseen growth in 

online leisure sales in 2007.”   

 

“The multi-channel solution we built together with Area and FTB demonstrates our ability 

to offer custom solutions for Leisure Travel Agencies that will help them gain market 

share,” notes Claude Giafferri, VP – Managing Director of TOPS (Travel Office Products & 

Solutions), Amadeus. “Amadeus is committed to help travel agents become content 

producers as well as efficient retailers for leisure. This solution is another step in the 

development of Amadeus as an IT business as we are now in a position to provide custom 

and packaged IT solutions to a wide variety of leisure businesses in multiple markets.” 

 

- ends - 
 

 



 

  

3 

 

 

Notes to the editors 

Area Travel Agency Ltd. is a full-service travel agency and an American Express Representative in Finland.  
The company’s total sales during the fiscal 2005 was 209.6 million euros. Area is a part of the Finnair Group 
and owned by Finnair.  
 
More information is available at www.area.fi. 
 
Finland Travel Bureau (FTB), with its subsidiary Estravel, is the leading travel agency in Finland and the 
Baltic countries both in business and leisure travel. The company’s total sales during the fiscal 2005 was 
310.6 million euros. FTB is a part of the Finnair Group and owned by Finnair.  
 
More information is available at www.smt.fi. 
 
Amadeus is the chosen technology partner for providers, sellers, and buyers of travel. The company 
provides distribution, IT and point-of-sale solutions to help its customers adapt, grow and succeed in the fast 
changing travel industry. Customer groups include travel providers (airlines, hotels, car rental companies, 
railway companies, ferry lines, cruise lines, insurance companies and tour operators), travel sellers (travel 
agencies) and travel buyers (corporations and travellers). Solutions are grouped in four solution categories 
– Distribution & Content, Sales & e-Commerce, Business Management and Services & Consulting. 
 
Amadeus has central sites in Madrid (corporate headquarters & marketing), Nice (development) and Erding 
(Operations – data processing centre) and regional offices in Miami, Buenos Aires and Bangkok. At market 
level, Amadeus maintains customer operations in 76 countries covering more than 215 markets. 
 
The company is owned by WAM Acquisition, whose shareholders are BC Partners, Cinven, Air France, 
Iberia and Lufthansa. Amadeus employs nearly 6,700 employees worldwide, representing 95 nationalities. 
Amadeus’ revenue for the six months year ended 30 June was €1,381.6m. 
 
More information about Amadeus is available at: www.amadeus.com  
 
 
Contact details 
Corporate & Marketing Communication 
tel : +34 91 582 0160 
fax : +34 91 582 0188 
e-mail : externalcommunication@amadeus.com 


